2014 FI FA Wor

Volkswagen

o

N
\ L\ KX




VIP/SPORTSTRAVEL

FIFA WORLD CUP

Brasil

2014 FIFA Worl d Cup
Summary

A Duringthe 204l FA Wo r | \AP Spartptrav@lisuccessiullg |
managed the Hospitality & Travel programmes of around 8.500 cory
clients, including several sponsors of the event

A VIP Sportstravel covered the entire range of tourism services, incluc
I Activations in all 12 host cities
I 33.000 sold nights in 90 hotels
I 1.000 guiddays
I 1.700 activities
I 900 vehicldays

A Despite the challenging character of the host country our guests en|
unforgettable and unique moments during their stay in Brazil which
will remember for a lifetime.
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A Our Client

I The German automotive manufacturer Volkswagen to ddte is t
largest car company in the world (2014; by sales).

i The hospitality progr amganbeyo |
and supervised directly by t
in Wolfsburg, Germany.

A Guest Profile

I 500 national and international guests (VIP guests, trade partne
journalists and supporters) were exclusively invited by the
Volkswagen AG and the VolkswaBeasddda.
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